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DEVELOPMENT

FRAMEWORK

STRATEGY 1A: EXPAND REDEVELOPMENT AND REVITALIZATION 
OPPORTUNITIES THROUGHOUT THE CITY’S URBAN CORE

MAP 1: BURLINGTON, N.C. DOWNTOWN CENTER CITY
AREA AND NEIGHBORHOODS

Expand revitalization strategies to all of the center city.

STRATEGY 1B: DEVELOP A SERIES OF PLACES WITH A MULTI-
MODAL TRANSPORTATION FOCUS

MAP 2: BURLINGTON, N.C.
PROPOSED CHARACTER DISTRICTS

STRATEGY 1C: CONNECT THE DOWNTOWN CORE TO 
SURROUNDING NEIGHBORHOODS, TRANSIT, PARKS AND TRAILS
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STRATEGY 1E: ENCOURAGE REDEVELOPMENT OF EXISTING NEIGHBORHOOD CENTERS
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STRATEGY 2C: DEVELOP INCENTIVES FOR 
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ARTISTS AND ARTISAN-BASED BUSINESSES
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STRATEGY 3D: DEVELOP FLEXIBLE-USE MEETING SPACE IN DOWNTOWN TO 
ATTRACT THE MEETING, CONVENTION , AND PERFORMANCE SECTORS
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CULTURAL AND SOCIAL HUB OF DOWNTOWN.
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STRATEGY 7B: INSTALL INNOVATION INFRASTRUCTURE

STRATEGY 7C: FOSTER A CULTURE OF INNOVATION THAT WILL 
ATTRACT ENTREPRENEURS TO DOWNTOWN
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STRATEGY 7D: POSITION DOWNTOWN AND CENTRAL BURLINGTON AS 
THE BUSINESS LOCATION OF CHOICE FOR BOUTIQUE MANUFACTURERS



STRATEGY 7E: DEVELOP AND OR RECRUIT ENTREPRENEURSHIP 
SUPPORT FACILITIES AND BUSINESSES TO THE URBAN CORE
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STRATEGY 7F: TRANSFORM DOWNTOWN INTO THE REGION’S HUB FOR 
EDUCATION AND LIFE-LONG LEARNING
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